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ABSTRACT 

 
This research was motivated by a batik company that experienced problems 
producing batik motifs where it could not keep up with the demand. The purpose of 
this study is to explore the innovation process of new products which is the result of 
benchmarks to several batik industries and it will then be applied to the development 
of new products at Batik Rolla. This study uses qualitative methods. The sample was 
selected using purposive sampling in the form of interviews. The results of the study 
show that there are 7 stages in the company's batik product innovation process, 
namely: idea generation, idea screening, concept development & testing, marketing 
strategy, product development, market testing, and commercialization. In the process 
of exploring ideas, moment factor is the main factor that influences ideation. Moment 
is the first step in finding sources of inspiration for the batik motif that will be 
launched. The source of inspiration from that moment can increase the originality 
and creativity of the company in creating batik motifs which will be produced. In 
addition to moment, other factor was found while exploring ideas, namely traveling. 
Companies can travel to find out the current trend. Traveling can be done by visiting 
places that have the potential to create ideas for the company. 
Keywords: innovation process, moment, traveling Introduction 
 

INTRODUCTION 
The growth of the batik industry in Indonesia is very rapid. Almost every district/city in Indonesia has 
its own unique batik. Indonesian batik that is officially recognized by UNESCO is batik that uses 
traditional processes (scraping batik wax onto a piece of cloth). Batik itself consists of several types, 
namely hand-painted batik, printed batik, semi-written batik, and batik substitution products, namely 
printed fabric with batik motifs. Companies are required to innovate in order to meet current consumer 
needs. The increasingly tight competition in the batik industry makes batik companies realize the 
importance of increasing innovation in the process or product. This is carried out to increase the selling 
value of batik, mainly to be able to compete with foreign products which are increasingly saturating the 
textile industry today. 

Jayaram, et al. (2013: 4425) explains that in protecting market share and maintaining the position 
of incumbency (a strong company with a large market share), companies must focus on implementing 
specific strategies in product development that have the potential to produce innovative products. 
Companies need to identify strategies to create competitive advantages based on innovation and 
determine the main focus on products or services to be processed. 

The traditional innovation process is a series of predetermined stages, namely: creating ideas, 
selecting ideas, developing ideas, and how to distribute or distribute these items. The innovation process 
theory that refers to contingency theory is an innovation process that can follow a number of different 
paths (Salerno, et al., 2014: 1). Not all innovation processes can be applied in various types of businesses 
that have different types of expertise. Utterback (1971 in Salerno, et al., 2014: 1) is the first initiator in 
modeling the innovation process as a single managerial process consisting of one group of main activities, 
namely: idea generation, problem solving from which output originates, the ability to be implemented, 
and diffusion which aims to provide a significant economic impact. 

Jayaram, et al., (2014: 4424) in the research of manufacturing companies in Australia, mentioned 
different things from previous researchers. Jayaram stated that the environment has a positive 
relationship with product innovation strategy and innovation process. In deciding which innovations to 
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implement, the researcher argues that it is necessary to identify strategies to create competitive 
advantages based on innovation and determine whether to focus on products (or services) or processes. 
To determine the extent of innovation, the company needs to examine market opportunities and adjust 
to the capabilities of the company. 

Oliver, et al., (2016), in his research, gained insight that the innovation process strategy in SMEs 
was formed by the acquisition of knowledge to counteract the company's internal capabilities that were 
still weak. The SME innovation process in Spain shows that the innovation process relies heavily on the 
acquisition of external sources of knowledge to cover their weak internal shortcomings and the patterns 
of innovation that are produced are different from traditional R&D product innovation strategies. Naidu, 
et al., (2014) explained that there were eight determinants in innovation, namely: added value of the 
product, design uniqueness, new product development, cultural uniqueness, advanced technology 
implementation, owner experience, the ability of the owner to adapt to market trends, and raw material 
quality. 

Solo is one of the cities that has a very important role in developing and spreading batik 
throughout the archipelago. The history of Batik Solo cannot be separated from the influence of keraton. 
Batik Keraton is made by the ladies in keraton and courtiers who are only exist in the royal family, such 
as: Wahyu tumurun, leren, parang, sida (sida mukti, sida luhur and sida drajad). The resulting batik motif 
also has high aesthetic value because it is made in a complicated and detailed manner. In addition, the 
researcher chose the city of Solo because batik artisans there have more than five years of experience 
and the motifs and coloring techniques produced are so diverse. 

Solo has two famous batik villages, namely Kampung Batik Laweyan and Kauman, which have 
become icons deemed as Solo batik centers which have been inaugurated by the local government and 
have been recognized internationally. These batik villages are also known as heritage tourism destination, 
educational tourism destination, industry, and historical icons. In addition, this batik village has 
consistently produced hand-painted batik and maintaining the existing motifs and following the 
acculturation of the current motif (Amalia, 2012: 3). 

Batik artisans are required to be able to read the current market trends by not only producing 
abundantly but also developing different designs of batik motifs. A rapidly changing market trend makes 
it an obstacle in determining what products will be developed or launched. The increasingly fierce 
competition requires craftsmen to innovate when it comes to developing their batik business so that it 
can be inherited from generation to generation. Therefore, the importance of understanding the 
innovation process needs to be done to be able to map the innovation process in finding new things/to 
recycle to achieve competitive advantage. 

The purpose of this study is to conduct a new product innovation process in the batik industry and 
design an innovation process for batik product development at Batik Rolla. 

 
Research Methods 

The analysis in this study aims to find out what stages are carried out in several batik industries 
when applying the innovation process. This study uses semi-structured interview technique to 
informants, namely batik producers and batik collectors, selected based on certain criteria. For data 
collection and data analysis methods, this study uses primary data obtained from interviews. This 
study uses validity and reliability tests using source triangulation (Meolong, 2017: 330). To analyze 
the data, this study uses the Miles & Huberman method, namely data reduction, data presentation, 
and conclusion/verification. 
Results 

The stages of the innovation process carried out in the study differ from Kotler, et al., (2016) 
regarding the stages of developing new products which are divided into eight stages, namely: idea 
generation, idea screening, concept development & testing, marketing strategy, business analysis, 
product development, market testing, and commercialization. The results showed that in the creative 
industries, especially batik, only seven stages were found in the implementation of the applied 
innovation process, namely: idea generation, idea screening, concept development & testing, marketing 
strategy, product development, market testing, and commercialization. This study explains that business 
analysis cannot be applied in exploring ideas through competitors. When facing competitors, the 
company does not feel pressured because the current world of creativity cannot be compared apple-to-
apple. The difficulty to carry out patent rights is also an obstacle in patenting the motifs right now. In 
addition, patents 
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also cannot guarantee that the batik motif can be owned by the owner. By changing just one part, it can 
change the ownership of the batik motif. He said: 

“No, no. The designer of the motifs can just add or modify the existing motifs to make it different 
and they can just take ownership of the slightly modified motifs. I’m quite flexible in this case. 
Patenting products is not that easy. It takes a long time and it’s expensive. And when the patent 
is owned, the motif is not up-to-date anymore. So I usually just let it flow. Sometimes what I get is 
only resentment, but that’s about it.” 
This obstacle made the batik company reluctant to carry out patent motifs. In addition, with the 

existence of increasingly sophisticated technology and the patenting process of motifs that are not easy 
and considerably expensive, companies are struggling, especially those companies who are engaged in 
the Creative Industry. However, technology also helps the sources of this study in terms of promoting 
new products launched. 

In exploring the innovation process of batik motifs in Kampung Batik Laweyan and Kauman, it 
was found that the process of innovation was influenced by external factors, namely the moment in 
determining the motifs to be launched. Moment is the first step in finding sources of inspiration for the 
batik motif that will be launched. The source of inspiration is used in the whole process of creating new 
products. The source of inspiration from that moment can increase the originality and creativity of the 
company in creating batik motifs that will be produced. After conducting research on which moment to 
choose, the source of inspiration is collected in various visual images and information to be understood 
in detail to be translated into new designs (Mete (2006). 

“The timing is just perfect, don’t you think? I rarely miss the timing. Most of the time, I actually 
know in advance because I used to travel to Bali. Sometimes it’s not a thing here yet but outside of 
the city, it’s already a trend. Sometimes it even takes 2 years for it to be a trend. It often happens. 
If it’s not the motif, it’s the model of the clothes. I knew a lot of foreign people back then so I pretty 
much knew the trends. Once I tried it here and nobody knew about the trend, but 2 years after it 
became a hit in Jakarta and people started to look it up. So in a sense, I’m always ahead of the 
competition.” 
The choosing of moment is one of the important factors in determining the motifs to be launched. 

The selection of the right moment can determine the profits for the company, including the process of 
selecting new motifs to develop into the market. 

“Yeah, it was viral in all social media. I saw that on TV as well. I tapped into it and those ideas 
were just spontaneous and I launched it just in time. If I launched it too soon, some others would 
copy it right away. If I do this, they need more time for briefing so they’re more reluctant in a 
way. I already prepared in case I won, I launched new colors, modified the motifs a bit, etc. I do 
this based on the moment, and since I’m known for this anyway, I might as well do it every time.” 
Dyer, et al., (2011) found that innovators were intense and careful observers in observing the world 

around them (including technology, customers, products, services and companies) to be able to help them 
gain insights and ideas about new and innovative ways to do something. With these two factors the 
company can conduct product testing with the aim of getting experience and confidence in launching 
new products. 

In launching new products, the company has internal factors when selecting the motif idea that 
will be launched. It is selected according to the owner's preference/character. The owner's preference is 
one of the factors in selecting the model that will be produced because the batik motifs that are produced 
illustrate the character of the owner of the company. It is concluded that the owner's character becomes 
the batik identity of the company. This is supported by source triangulation that says: 

“As far as I know, those motifs are like the aesthetical expression of the designer and that’s quite 
interesting. It can be said that batik is like a painting and that painting expresses what’s in the designer’s 
mind. It can also come from what he/she is experiencing at that time that inspires him/her to create that 
motif.” 

The companies in carrying out their marketing strategies, use the help of religious leaders to be 
able to help introduce products to be launched. This is done as to increase the turnover target that is 
preset by the company. In addition, batik companies also have other marketing strategies, namely by 
promoting their products through marketplace to be able to keep up with current technological 
developments. 

In the long run, the company wants to hold a trunk show (mini fashion show) dedicated for 
consumers targeted by the company. This is done to introduce products that are launched so that more 
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can be introduced in detail to consumers. In the long run, the company wants to get repeat purchases by 
receiving input, advice, and following consumer demand to attain regular 
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customers. In addition, the company also wants to recruit salesmen to be able to introduce the products 
more broadly and in detail. 
 
Results and Discussion 

Moment is the first step in finding sources of inspiration for the batik motif that will be launched. 
The source of inspiration is used in the whole process of creating new products. The source of inspiration 
from that moment can increase the originality and creativity of the company in creating batik motifs that 
will be produced. After conducting research on which moment to choose, the source of inspiration is 
collected in various visual images and information to be understood in detail to be translated into new 
designs. 

The choosing of moment is one of the most important factors in determining the motifs to be 
launched. The selection of the right moment can determine the profits for the company, including the 
process of selecting new motifs to develop into the market. The selection of the right moment can be 
supported by the right marketing strategy, namely by working with influencers/religious 
leaders/politicians to boost the market and to become more widely known to consumers. In addition, it 
can be done with a trunk show to build interaction with consumers and have salesmen to reach a wider 
area. 

In the long run (Figure 1.) Batik Rolla will implement an innovation process that can be applied 
from the results of the research. The choice of ideas is done by a trend/moment factor to be able to keep 
abreast of the current model. Moment selection is the main factor in launching new motif ideas. The 
choosing of moment is done by identifying what moments are arising at this time by adjusting to the 
existing resources within the company. For example, to follow the moment leading up to the national 
election, the company identifies first whether the selection of the moment will harm the owner or 
company or not. The company has a backup plan in dealing with consumers who are not fond of political 
trends. The company is able to produce in large quantities to be able to meet and maintain the quality of 
consumer demand for products launched. 

To dig deeper into finding ideas, companies can travel to find out what trends are being discussed 
at this time. Traveling can be done by visiting places that have the potential to create ideas for the 
company, for example by making a visit to the city of Bali to see what the trend is at that time. Visiting 
similar companies such as weaving companies, or other traditional fabric producers. 

 
 
This is done to multiply the sources of ideas made. Batik Rolla does not have prior knowledge or 

prior motifs such as those possessed by the source person. This is because Batik Rolla is still 9 years old 
and is still in the first generation, in contrast to the source person who has business experience of more 
than 20 years and the company has experienced multiple generations of managers. 

So far, in launching new products, Batik Rolla only informs through social media, friends, and 
word-of-mouth, which means that the scope of socialization is very limited. The results of the study 
show that by using marketplaces and influencers, batik sales can be increased. This is done by promoting 
products to be launched through the marketplace to see the direct response of potential customers. 
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Influencers (religious leaders, figures, artists) can help increase sales because they have many 
followers. Followers are expected to buy products that influencers promote because the product is 
attractive. The selection of the right influencers is also a major factor in promoting products to be 
launched. The characteristics of followers become a factor before making a selection of influencers. For 
example, Annisa Yudhoyono are followed by mostly women and they are fond of batik. She has also 
experienced becoming a batik brand ambassador. Therefore, if a batik company wants to hire an 
influencer, he/she needs to be suitable to be able to target the desired target market. 

Batik Rolla also wants to hold a trunk show to be able to introduce products that are launched 
directly to targeted consumers. This can be done by working with designers to design trunk show themes 
in the selected moment. In a trunk show, companies don't just display cloth products but designers can 
help in the design of the clothes that will be shown. In addition, the company also wants to recruit 
employees in the sales sector to help promote batik sales even more optimally. The hope is that with the 
results of this study, Batik Rolla can do the right steps in exploring the innovation process that will be 
launched so no issues will occur during the process and the company can rectify errors. 

In the process of exploring ideas, it was found that moment is the first step in finding sources of 
inspiration for the batik motif that will be launched. The source of inspiration is used in the whole process 
of creating new products. The source of inspiration from that moment can increase the originality and 
creativity of the company in creating batik motifs that will be produced. After conducting research on 
which moment to choose, the source of inspiration is collected in various visual images and information 
to be understood in detail to be translated into new designs. 

The innovation process has relevance in producing appropriate innovations. Innovation process is 
a process that is always needed and always occurs within the company to create products that can be 
accepted by the society and to achieve the desired target. Therefore, it is expected that with the 
innovation process, companies can have a bigger chance of success in realizing the desired innovation. 
With the stages of the innovation process being carried out, companies can minimize failures. 

 
References 

Amalia, R. M. (2012). Strategi Promosi Batik Gunawan Setiawan. Skripsi Universitas Sebelas Maret. 
Dyer, J., Gregersen, H., Gregersen, H., & Christensen, C. (2011). The innovator's DNA. American 

National Standard for Permanence of Paper for Publications and Documents in Libraries and 
Archives Z39.48-1992. 

Jayanth Jayaram, Adegoke Oke & Daniel Prajogo (2014). The antecedents and consequences of 
product and process innovation strategy implementation in Australian manufacturing firms, 
International Journal of Production Research. 52:15, 4424-4439, DOI: 
10.1080/00207543.2013.849363 

Hervas-Oliver, J., Boronat-Moll, C., & Sempere-Ripoll, F. (2016). On Process Innovation 
Capabilities in SMEs: A Taxonomy of Process-Oriented Innovative SMEs. Journal Of Small 
Business Management, 54, 113-134. doi: 10.1111/jsbm.12293 

Meolong, J, L. (2017). Metodologi Penelitian Kualitatif. Bandung : PT. Remaja Rosdakarya Mete, F. 
(2006). The creative role of sources of inspiration in clothing design. International 

Journal Of Clothing Science And Technology, 18(4), 278-293. doi: 
10.1108/09556220610668509 

Naidu, S., Chand, A., & Southgate, P. (2014). Determinants of innovation in the handicraft industry of 
Fiji and Tonga: an empirical analysis from a tourism perspective. Journal Of Enterprising 
Communities: People And Places In The Global Economy, 8(4), 318-330. doi: 10.1108/jec-11-2013-
0033 

Kotler, P., Keller, K., Brady, M., Goodman, M., & Hansen, T. (2016). Marketing management. 
Harlow, England: Pearson. 

Salerno, M., Gomes, L., Silva, D., Bagno, R., & Freitas, S. (2014). Innovation processes: Which 
process for which project?. Technovation, 35, 1-12. doi: 10.1016/j.technovation.2014.07.012  


	FIX PROCEEDING_front 1
	Proceeding ICOEN 2019
	konten depan ICOEN
	ICOEN_2019_1
	INTRODUCTION
	LITERATURE REVIEW
	RESEARCH METHODS
	Analysis and Discussion
	Discussion
	REFERENCES
	ABSTRACT
	INTRODUCTION
	RESEARCH METHODS
	RESULT & DISCUSSION
	RESULT OF MULTIPLE LINEAR REGRESSIONS
	CONCLUSION
	REFERENCES
	ABSTRACT
	1. Product Quality
	2. Price
	3. Location (Atmoshphere)
	4. Promotion
	5. Purchasing Decision
	Product Quality
	Price
	Location (Atmosphere)
	Promotion
	REFERENCES
	ATTRIBUTE ANALYSIS ON CONSUMER PREFERENCE TOWARD SPIRULINA FACE MASK PRODUCT
	ABSTRACT
	INTRODUCTION
	RESEARCH METHODS
	RESULTS
	DISCUSSION
	CONCLUSION
	REFERENCES
	KNOWLEDGE TRANSFER METHOD ON FAMILY BUSINESS
	FOR CV. KNJ
	Bagus Handoko1, Tommy Efrata2
	ABSTRACT
	INTRODUCTION
	RESEARCH METHODS
	The analytical method used in this study is the quantitative method where the data is obtained by conducting interviews. The data analysis is done by organizing the data into several categories, describing the data into unites, analyzing, and compilin...
	RESULTS
	Discussion
	The results of this study show that in the aspect about the businesses, knowledge transfer tend to be done by looking at and studying the existing system, listening to the predecessor’s conversation, and seeing the company directly. Knowledge applicat...
	REFERENCES
	THE EFFECT OF PROMOTION, QUALITY OF SERVICES AND PRICES ON CUSTOMER’S PURCHASE INTENTION IN CHOOSING CONTRACTOR SERVICES
	INTRODUCTION
	LITERATURE REVIEW
	Quality of Service
	Price
	Theory of Marketing Mix
	Purchase Intention
	RESEARCH METHODS
	Validity Test and Reliability Test
	F Test Results
	T Test Results
	Results of the Coefficient of Determination (R2) and Correlation Coefficient (R)
	Discussion
	Research Limitations
	Conclusions
	RECOMMENDATION
	REFERENCES
	IMPACT OF WORK MOTIVATION, WORK SATISFACTION AND WORK ENVIRONMENT ON BUSINESS STAFF PERFORMANCE IN PT. B
	ABSTRACT
	INTRODUCTION
	RESEARCH METHODS
	Result
	Discussion
	REFERENCES
	EXPLORATION OF FACTORS WHICH AFFECTS AND CONSIDERED BY CONSUMERS IN CHOOSING WEDDING ORGANIZER
	INTRODUCTION
	LITERATURE REVIEW
	Buyer Decision Process
	Roles in Buyer Decision
	Effects of Consumer’s Preferences and Consumer’s Considerations
	RESEARCH METHODS
	Data Analysis
	Social Factors
	Personal Factors
	Psychological Factors
	Consumer Consideration Factors in the Selection of a Wedding Organizer Service
	Price
	Promotion
	According to Dama (2016) promotion can be defined as a form of marketing communication, marketing communication is a marketing activity that seeks to disseminate information, influence or persuade and remind the target market of the company and its pr...
	Portfolio
	Discussion
	Conclusion
	REFERENCES
	INTRODUCTION
	LITERATURE REVIEW
	Product:
	Price:
	Promotion:
	Place:
	1. People:
	2. Process:
	3. Physical Evidence:
	RESEARCH METHODS
	Validity and Realibility
	Data Collection Method
	Data Analysis Technique
	Result
	2. Price
	3. Place
	4. Promotion
	5. Physical Evidence
	6. People
	7. Process
	Implication
	Conclusion and Suggestions
	Suggestions
	Suggestion for next research
	Limitations
	REFERENCES
	ABSTRACT
	INTRODUCTION
	Social Situation
	Data Collection Techniques
	Data Sources
	Credibility
	Data Analysis
	DATA ANALYSIS AND DISCUSSION
	Source: researcher’s data, processed (2018)
	Family Values and Beliefs
	Family Values and Goals
	Family Business Principles
	Family Business Policies
	Managerial Implications of a Family Constitution
	CONCLUSION AND RECOMMENDATIONS
	Suggestions For future researchers
	For family businesses
	REFERENCES
	ABSTRACT
	RESEARCH METHODS
	Results
	Discussion
	REFERENCES
	Dea Kelfinta1, Thomas S. Kaihatu2
	ABSTRACT
	Keywords: Product Quality, Service Quality, Price, Buying Decision
	RESEARCH METHODS
	Discussion
	The effect of service quality on buying decisions
	The effect of price on buying decisions
	Conclusion
	REFERENCES
	ANALYSIS OF CONSUMER PREFERENCES ON THE COMBINATION OF BATIK PRODUCT
	ABSTRACT
	INTRODUCTION
	RESEARCH METHODS
	RESULTS
	DISCUSSION
	Supporting previous research about batik and Kotler and Ketler’s theory (2016:179), writer has found the similarity for the results even though it has different sample between this research and the previous one. Preference occurs if there is awareness...
	REFERENCES
	Journal articles:
	ABSTRACT
	INTRODUCTION
	Results
	Discussion
	REFERENCES
	ABSTRACT
	INTRODUCTION
	Method
	Results
	Discussion
	References
	ABSTRACT
	Introduction
	RESEARCH METHODS
	RESULTS
	Multiple Linear Regression Test
	F Test
	t Test
	Coefficient of Determination (R2)
	Classical Assumption Test
	Discussion
	The Influence of Affective Commitment on Job Performance
	The Influence of Job Involvement on Job Performance
	Limitations
	REFERENCES
	THE INFLUENCE OF PRODUCT QUALITY, PRICE, AND PROMOTION TOWARDS CONSUMER BUYING DECISION THROUGHSOCIAL MEDIA ON DAPUR BUTET PRODUCTS
	ABSTRACT
	INTRODUCTION
	Figure 1 Dapur Butet Sales Data
	RESEARCH METHODS
	Data Collection Technique
	Data Analysis Methods
	RESULTS
	Validity and Realibility Test
	Multiple Linear Regression Test
	F Test
	Coefficient of Determination
	DISCUSSION
	Influence of Price towards Consumer Buying Decision
	The Influence of Promotion towards Consumer Buying Decision
	Future Studies
	REFERENCES

	ICOEN_2019_2
	ICOEN_2019_3
	NEW PRODUCT DEVELOPMENT PROCESS FOR KAMPOENG ARAB INDONESIA COMPANY
	INTRODUCTION
	Research Methods
	Results & Discussion
	References
	ANALYSIS OF E-MARKETPLACE’S LOYALTY FORMING SO CAN BE APPLIED IN E-MARKETPLACE USAHAMODALDENGKUL.COM
	ABSTRACT
	Introduction
	Research Methods
	1. Stage 1: Forming of Trustworthy
	2. Stage 2: Cognitive Stage
	3. Stage 3: Forming of E-marketplace Quality
	4. Stage 4: Fulfillment of User Expectations
	5. Stage 5: Forming of User Satisfaction
	6. Stage 6: Affective Stage
	7. Stage 7: Forming of Trusted
	8. Stage 8: Conative Stage
	9. Stage 9: Action Stage
	10. Stage 10: Loyalty
	Discussion
	Figure 1 Process of Loyalty Forming Source : Author’s Own Work (2019)
	1. Stage 1: Forming of Trustworthy
	2. Stage 2: Cognitive Stage
	3. Stage 3: Forming of E-marketplace Quality
	4. Stage 4: Fulfillment of User Expectations
	5. Stage 5: Forming of User Satisfaction
	6. Stage 6: Affective Stage
	7. Stage 7: Forming of Trusted
	8. Stage 8: Conative Stage
	9. Stage 9: Action Stage
	10. Stage 10: Loyalty
	References
	DETERMINANTS OF CUSTOMER SATISFACTION IN INFORMAL EDUCATION INSTITUTIONS
	ABSTRACT
	INTRODUCTION
	RESEARCH METHODS
	RESULTS
	Table 1 Results of Reliability Test
	Table 2
	DISCUSSION
	The effect of Price on Customer Satisfaction
	The Effect of Location on Customer Satisfaction
	CONCLUSION
	REFERENCES
	ABSTRACT
	Introduction
	Results
	Discussion
	References
	ABSTRACT
	Introduction
	Methodology
	Table 2 Evaluation of Formative Measurement Model
	Results
	References
	INNOVATION PROCESS IMPLEMENTATION DESIGN OF NEW PRODUCTS AT A BATIK COMPANY
	ABSTRACT
	Keywords: innovation process, moment, traveling Introduction
	INTRODUCTION
	Research Methods
	Results
	Results and Discussion
	References
	INFLUENCE OF LEADERSHIP ON EMPLOYEES PERFORMANCE UD. DABIAN THROUGH THE SENSE OF ACHIEVEMENT
	ABSTRACT
	INTRODUCTION
	RESEARCH METHODS
	Research Design
	Sampling Procedure
	Data Collection Method
	Validity & Realibility
	Data Analysis

	Results
	Discussion
	Research Limitation & Suggestion

	References
	ABSTRACT
	Introduction
	Reward System
	Job Satisfaction
	Organization Commitment
	Job Performance

	Research Methods
	Results
	Company Overview
	Descriptive Statistic
	Descriptive Respondents’ Answer
	Job Satisfaction
	Organizational Commitment
	Job Performance
	Validity and Reliability Test
	Multiple Regression Analysis
	Simulants Significance Test (F Statistics test)
	Parsial Significance Test (t Statistics test)
	Coefficient of Correlation (R) and Coefficient of Determination (R2)
	Classical Assumption Test

	Discussion
	The influence of reward system towards job performance
	The influence of job satisfaction towards job performance
	The influence of organizational commitment towards job performance
	Conclusion
	Suggestion

	References
	THE EFFECT OF TRANSFORMATIONAL LEADERSHIP ON WORK MOTIVATION WITH AMBIDEXTERITY AS A MEDIATING VARIABLE
	Abstract
	Introduction
	Literature Review Work Motivation
	Ambidexterity
	Transformational Leadership
	Concept Framework and Research Hypotheses
	Research Methods
	Results
	Reliability Test Table 1
	Table 2
	Path Analysis Test
	Sobel Test
	Discussion
	H2: Effect of Transformational Leadership on Ambidexterity
	H3: Effect of Ambidexterity on Work Motivation
	H4: Effect of Ambidexterity as a Mediating Variable between Transformational Leadership and Work Motivation
	References
	THE DIFFERENCE IN QUALITIES OF SELF LEADERSHIP AND WORK-LIFE BALANCE BETWEEN GENERATION X AND GENERATION Y
	ABSTRACT
	Introduction
	Research Methods
	Results and Discussion Results
	Table 1 Multivariate Test
	Table 2 Test of Between-Subjects Effects
	Discussion
	Figure 1 Comparison of Average Values of Qualities of Self Leadership between Generation X and Generation Y
	2. Perception of Work-Life Balance between Generation X and Generation Y
	Figure 2  Comparison of Average Values of Work-Life Balance between Generation X and Generation Y
	Table 3 Managerial Implementation for Generation X Employees on the Quality of Self Leadership Variable
	Table 4 Managerial Implementation of Generation Y Employees on Quality of Self Leadership
	Conclusions and Recommendations
	2. Recommendations
	References
	IMPACT OF THAMRIN TERRORIST ATTACKS JANUARY 14, 2016 ON INDONESIA CAPITAL MARKET SENTIMENTS
	Introduction
	Table 1 Performance Current JCI Terrorism Events
	LITERATURE REVIEW
	2. Abnormal return
	3. Size of company
	a. Type of industry
	b. Shareholding
	c. Liquidity
	d. Leverage
	e. Trading volume
	4. Signaling theory
	5. Event study methods
	6. Acts of terror and their consequences
	RESEARCH METHODS
	Table 2 Operationalization Variable
	Sampling Method The
	Technical Data Analysis
	RESULTS AND DISCUSSION
	Table 3
	Data Analysis Abnormal Return Normality
	Table 4
	Differential Test Results
	Table 5
	Average abnormal return
	Figure 2 Fluctuation of LQ45 index
	CONCLUSION
	REFERENCES
	THE ROLE OF OWNER IN IMPLEMENTING ORGANIZATIONAL CULTURE ON START-UP COMPANY
	INTRODUCTION
	RESULT
	The Role of Owner about Training
	The Role of Owner about Professionalism Culture
	The Role of Owner in Company’s Innovation
	The Role of Owner in Implementing Mayster’s Culture
	CONCLUSION AND SUGGESTION CONCLUSION
	SUGGESTION
	Suggestion for The Following Researcher
	LIMITATION OF RESEARCH

	REFERENCES

	68
	ABSTRACT
	Table 1. Output KMO and Bartlett's Test
	DISCUSSION
	CONCLUSION
	REFERENCES

	71
	FATHER'S ACTIVE ROLE AS A DETERMINANT OF SUCCESSFUL FAMILY BUSINESS IN THE NEXT GENERATION (CASE STUDY IN WATER SPORT FAMILY BUSINESS INDONESIA)
	ABSTRACT
	Literature Review
	METHOD
	RESULTS AND DISCUSSION
	CONCLUSION
	Acknowledgment
	REFERENCES


	75
	ABSTRACT
	METHOD
	JCI Return = α + βForeign Capital Market Return + e
	RESULTS
	Result of data normality test
	Table 1 Result of Data Normality Test
	Autocorrelation test
	Table 2 Result of Autocorrelation Test
	Heteroscedasticity Test
	Result of regression analysis
	Table 4 Result of Regression Analysis
	DISCUSSION
	REFERENCES

	76
	ABSTRACT
	METHOD
	RESULTS
	GARCH (1,1) Test
	Table 2 Result of GARCH (1.1.) Test
	DISCUSSION
	REFERENCES

	77
	ABSTRACT
	The idea or conception of the business
	The event that triggers the operations
	Implementation
	Growth
	REFERENCES

	78
	82
	83
	87
	91


