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Abstract  
Persistent gender inequality, especially in Makassar City, is a challenge in achieving Sustainable 
Development Goal (SDG) number 5. This research aims to represent this inequality issue through a 
visual communication design medium, a poster, designed to raise critical awareness among 
adolescents and young people. The design process uses a qualitative approach with a systematic 
method that includes developing a moodboard, choosing a symbolic color palette, and visual 
execution using a flat design style of digital illustration. The artwork is analyzed in-depth with a 
multidisciplinary theoretical framework, including principles of composition and Gestalt, semiotics, 
Jacques Derrida's deconstruction theory, and Jean Baudrillard's hyperreality theory. The result is a 
poster that symbolically illustrates the gap in access and opportunity between men and women 
through the metaphor of two contrasting types of ladders: one is a sturdy concrete ladder, and the 
other is a portable ladder that must be collectively supported by women. The deconstruction analysis 
reveals how the visual dismantles the established concept of the "career ladder," while the hyperreality 
analysis explains how this poster creates a simulation of reality that is stronger and more emotionally 
impactful than statistical data. Through this work, it is concluded that the poster functions not only as 
an aesthetic medium but also as an effective creative tool to voice the importance of women's 
solidarity and gender equality in society. 
  
  
Keywords: Gender Equality, SDGs, Poster Design, Semiotics, Deconstruction, Hyperreality, Visual 
Design 
 
1.​ Introduction 

 
In a world driven by innovation and modernization, we often forget that some parts of society 

still have to fight against an invisible wall: inequality. One of the most solid and historically ingrained 
walls is gender inequality. Even though in every layer of society, from families to government, women 
have proven their irreplaceable role. However, until today, access to education, job opportunities, 
political representation, and security is still not equal between men and women. 

This remains a key agenda in sustainable development, which is the goal of SDGs number 5: 
gender equality. This goal calls for all societies to provide equal opportunities for men and women in 
various aspects of life, including access to education, work, and participation in decision-making. 
However, the reality on the ground shows that gender inequality still occurs in various sectors of life, 
including in the author's surrounding environment, namely Makassar. 

This phenomenon of gender inequality does not only occur at the local level but also reflects 
the national situation. Based on data from the Central Statistics Agency (BPS, 2024), Indonesia's 
Gender Inequality Index (GII) was recorded at 0.421 points, showing an improvement compared to 
the previous year which was at 0.459 points, but still showing a real gap between men and women in 
terms of reproductive health, empowerment, and economic participation (BPS, 2024). 
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In the political arena, UN Women (2024) reported that women's representation in the Indonesian 
national parliament only reached 21.9% of the total seats, far from the 30% quota target that had been 
set. This condition shows that structural barriers to women's political participation are still strong, 
both in terms of patriarchal culture and a political system that is not yet fully inclusive. 
These various data indicate that the issue of gender equality is still a major task for Indonesia. 

 Although there has been progress toward achieving Sustainable Development Goal (SDGs) 
number 5, namely Gender Equality and Women's Empowerment, the gaps in access to education, job 
opportunities, political representation, and social freedom are still real. Through the visual work that 
the author raises in the form of a poster, the author seeks to voice this issue as a reflection of the social 
reality around, especially in Makassar, a call for society to not only view women as complements, but 
as individuals who deserve equality in public and private spheres. 

The phenomenon of gender inequality in work becomes even more real when looking at the 
wage difference between men and women. According to BPS data (2023), the average hourly wage 
for male workers reached Rp 20,125, while women's was only Rp 16,779, showing a significant gap 
at the daily operational level. At the national level, the UN Women Asia-Pacific report (2020) 
revealed that women in Indonesia earn an average of 23% less than men for equivalent work, even 
when having higher education. 

It is not only about wages; women's participation in the world of work also shows great 
challenges. World Bank data shows that in 2021, women's labor force participation in Indonesia was 
around 53%, and has been stagnant for more than two decades despite increases in education and 
reductions in early marriage rates. This trend continues to be felt even though in current conditions, 
according to a Republika report (2025), the female participation rate has risen to 56.70% in February 
2025, but this figure is still far below men and has not made women the dominant group in the labor 
market. 

Empirical research also reinforces this reality. For example, the study "Decomposition of the 
Gender Wage Gap in Indonesia" found that women were paid about 30% lower than men based on 
SAKERNAS 2016 data; most of this gap cannot be fully explained by differences in productivity or 
technical characteristics (knowledge, experience, education), but is most likely influenced by 
discriminatory factors. Meanwhile, analysis from "Analysis of the Wage Gap Based on Type of Work" 
shows that this gap is greater in the informal sector than the formal sector, and the wage "penalty" 
against female workers is more real in low-wage jobs, which shows a sticky floor phenomenon for 
women. 

Looking closer at the author's environment as a student living in Makassar, the author 
witnesses firsthand that gender gap is not an unfamiliar issue. In the author's environment, there are 
still many women who are not given the freedom to pursue higher education because they are 
considered "sufficient" only up to a certain point. Many are also forced to prioritize domestic roles 
over their dreams and self-potential. Conversely, men are encouraged to dream high, compete, and 
"take over the world." This reality is the main visual inspiration in the author's poster. 
 
2.​ Literature Review 

 
2.1.  Sustainable Development Goals (SDGs) 

The Sustainable Development Goals (SDGs) are a series of 17 global goals set by the United 
Nations (UN) in 2015 as part of the 2030 Agenda for Sustainable Development. The SDGs are a 
long-term world program that aims to optimize all the potential and resources owned by each country 
(Firmansyah, 2019). The main goal of the SDGs is to create a better and more sustainable future for 
everyone by balancing social, economic, and environmental aspects. Designed to address various 
global challenges such as poverty, inequality, climate change, environmental degradation, peace, and 
justice, each goal has specific targets expected to be achieved by 2030 and applies universally to all 
countries. 

Indonesia's commitment to implementing the SDGs is reflected in its real efforts to integrate 
this global agenda into national development planning. One of the strategic steps taken is aligning the 
SDGs with the National Medium-Term Development Plan (RPJMN), which serves as a primary 
foundation for formulating development policies (Musrafiyan, 2021). This makes the SDGs a guide 
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for countries around the world, including Indonesia, in designing policies and real actions for the 
well-being of people and the sustainability of the planet. 

There are 17 main goals in the SDGs, which are: (1)No poverty, (2) Zero hunger, (3) Good 
health and well-being, (4) Quality education, (5) Gender equality, (6) Clean water and sanitation, (7) 
Affordable and clean energy, (8) Decent work and economic growth, (9) Industry, innovation, and 
infrastructure, (10) Reduced inequalities, (11) Sustainable cities and communities, (12) Responsible 
consumption and production, (13) Climate action, (14) Life below water, (15) Life on land, (16) 
Peace, justice, and strong institutions, (17) Partnerships for the goals 

 Goal number 5, which is to “Achieve gender equality and empower all women and girls,” is 
the focus of this design because various gaps in access still exist between men and women. 
  
  
2.2. Definition of Design 

To understand the foundation of the created work, it is important to refer to the definitions of 
design from various experts. Here are some definitions of design: According to Putra (2020), Visual 
Communication Design is a creative process that combines art and technology to convey an idea. 
Designers work with various communication tools, with its main components being images and text, 
to deliver a message from a client to an audience. According to Auernhammer & Ford (2022), design 
is a creative activity, a way of thinking, and a process that humans undertake to plan and produce new 
and meaningful change. Design involves elements such as creating meaning, solving problems, using 
plans, and arranging basic elements. According to Victor Papanek (1971), "Design is the conscious 
and intuitive effort to impose meaningful order. Design is the primary matrix of order and the tool that 
creates it". 

Design is a fundamental and multidisciplinary creative process. Design is not only related to 
aesthetic creation, but it is also an intellectual activity to solve problems, convey messages, and create 
meaningful order. Both as a process and a result, design aims to fulfill human needs and achieve 
specific goals through conscious planning, by considering various elements such as function, 
composition, and value within a specific environmental context. 

  
2.3. Analysis of Gender Inequality Through Labor Force Participation 

One important indicator to measure the involvement of women in society is the Labor Force 
Participation Rate (Badan Pusat Statistik). BPS data provides a concrete picture of the extent to which 
women get access and opportunities to work and contribute economically. In Makassar City, this 
inequality is clearly visible. Based on data from BPS Makassar City, the labor force participation of 
men was consistently much higher than that of women from 2014 to 2019. The following is the data 
that shows this comparison: 
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Year Male (%) Female (%) 

2014 72,18 42,25 

2015 70,22 40,84 

2016 71,25 41,20 

2017 72,90 38,28 

2018 73,97 45,56 
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Figure 1: Labor Force Participation Rate by Gender in Makassar City 

  

To understand the context of gender inequality in the world of work, we can look at the data 
on the Labor Force Participation Rate (Badan Pusat Statistik) by sex in Makassar City from 2014 to 
2022 as shown in Table 2.1. For almost the last decade, a fairly consistent pattern has been seen, 
where the participation of men in the labor force has always been far above the participation of 
women. 

This data shows that women's participation in the world of work has not yet reached the level 
equal to men, both in terms of quantity and consistency. This is real proof that gender equality in the 
employment sector has not been fully achieved. Therefore, this issue is very relevant to be raised in 
the form of a visual campaign such as a poster, so that public awareness of the importance of gender 
equality increases, in line with the fifth goal of the Sustainable Development Goals (SDGs), which is 
to achieve gender equality and empower all women and girls. 
  
2.4. Adolescent 

Adolescence is generally defined as a period of transition or shift from childhood to 
adulthood. John W. Santrock (2003) specifically defines adolescence as a period of development 
marked by significant changes in three main aspects: biological, cognitive, and social-emotional. 
In an effort to convey a message about gender inequality through this poster, the target audience the 
author is aiming for is adolescents, especially university students and high school students. This group 
is chosen because they are in a stage of cognitive development that allows them to begin forming 
critical awareness of social issues (Santrock, 2011). In addition, the younger generation has great 
potential as agents of social change in the future, so it is important to instill values of equality early 
on. 
  
2.5. Poster 

Poster is a form of visual communication used to convey a message quickly, briefly, and 
attractively. According to Nugroho (2018), a poster is an effective medium for conveying information 
because it combines text and visuals so that it is easier for the audience to understand and remember. 
Posters have informative, persuasive, and even provocative functions, depending on the context of 
their use. In a social context, posters are often used as a means of public education, campaigns for 
social change, and a medium for expressing aspirations and criticism of inequality issues. 

With a strong visual style and sharp narration, a poster is able to convey complex messages 
such as gender inequality into a form that is easy to understand and touches the emotions. This makes 
posters a strategic medium in supporting the SDGs goals. So that the message in this poster can be 
conveyed effectively to the target audience, the author utilizes a strong visual approach, attractive 
color contrast, and easy-to-understand symbolization. Thus, the poster visualization that voices gender 
inequality is expected to be able to arouse awareness as well as instill a spirit of change among the 
younger generation. 

 In graphic design theory, principles such as contrast, unity, balance, and visual hierarchy are 
very important for building a strong and clear message (Wong, 2011). Visuals arranged with careful 
planning are able to form a narrative that is emotionally and logically touching. 
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2019 40,50 25,61 

2020 75,44 41,15 

2021 74,60 45,22 

2022 77,86 41,19 
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2.6. Semiotics 

The theory of semiotics provides a framework for understanding how visual signs are 
interpreted by the audience. Charles Sanders Peirce divided signs into icon, index, and symbol, all 
three of which can be used strategically in visual media to strengthen the social message (Chandler, 
2007). For instance, the use of common symbols related to women's struggle or equality values can 
build a deep connection of meaning without the need for verbal delivery. 

In addition to the difference in their form, the position of the two ladders depicted running 
parallel also becomes an important signifier of meaning. This implies that the two paths are separate 
and will never meet at one point. No matter how hard women try to climb, they will never be able to 
move to the same path as men, asserting the existence of a systemic boundary that separates the 
positions of the two. 
  
2.7. Gestalt Theory 

Gestalt is a principle of analysis that explains how human perception automatically groups 
visual elements into a complete and meaningful whole. Gestalt (1935) sought to add a humanistic 
dimension to the scientific study of mental life, which at the time was considered sterile. Furthermore, 
this theory tried to include important qualities such as form, meaning, and value, aspects that were 
often ignored or considered outside the boundaries of science by psychologists at that time. 
  
2.8. Jacques Derrida's Deconstruction Theory 

Deconstruction isn't a rigid method of analysis, but rather an event of thought that takes apart 
established structures (Derrida, 1976). This process involves tracing the genealogy of concepts to see 
where they come from, often from outside the generally accepted framework of thought. 

 Deconstruction aims to reveal hidden assumptions, hierarchies, and oppositions within a text, 
image, or idea, so that the meaning considered stable becomes shaky and open to new interpretation. 
In poster design, the principle of deconstruction is applied to challenge visual conventions and invite 
the audience to think critically, instead of presenting a single, easy-to-digest message. 
  
2.9.  Jean Baudrillard's Hyperreality Theory 

Jean Baudrillard (1994) defines hiperrealitas as the condition where the simulasi or 
representasi of reality becomes more real and important than reality itself. According to him, reality is 
now produced artificially through endlessly reproducible models, until the boundary between the 
original and the fake becomes blurred. The visual is one of the main mediums in the creation of 
hiperrealitas. The visual is no longer just a representation material, but becomes its own reality. 
  
2.10.  Inclusive Design 

To support the delivery of social messages such as the fifth point of the SDGs (Gender 
Equality), the principle of inclusive design is also relevant to use. Inclusive design emphasizes equal 
representation, diversity of identity, and the involvement of marginalized groups in public discourse 
(Preiser, 2016). Thus, an inclusive poster design does not only speak to one group, but creates a 
broader space for dialogue for all layers of society. 

 By utilizing these theories, poster design can be directed to be a means of communication 
that is not only aesthetic, but also builds collective awareness of important issues, including gender 
equality as raised in the SDGs agenda. 
​  

 
3.​ Methods  

Based on the background and problem formulation that has been outlined, the process of 
designing this poster is carried out through several stages: data analysis results and theory 
implementation. Gestalt Theory shows how visual composition can effectively create social and 
emotional distance between the two groups, thus being able to emphasize the existence of a gap in the 
depicted social reality. Hyperreality Theory explains how the visuals in the poster create a "new 
reality" whose truth can be felt emotionally by the audience, even though the scene does not happen 
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literally. Then Deconstruction Theory takes apart the conventional meaning of the concept of the 
"career ladder" in a patriarchal society. 
  

3.1.  Moodboard 

 

Figure 1: Moodboard Collection (Pinterest) 

The moodboard shown was chosen to reflect the spirit of solidarity, struggle, and the 
representation of women in the context of gender equality. These images display strong and symbolic 
visuals that illustrate support among women, cooperation, as well as achieving dreams and 
aspirations. The visuals in this moodboard combine elements of collective strength and individual 
expression. 
  

3.2.  Color Selection 
  

 

Figure 2: Color Palette 

The color palette used in this poster was chosen by considering the visual strength and 
emotional meaning that supports the theme of gender equality and the conveying of social aspirations. 
Colors like deep maroon (#8C0120) and bright red (#C8032E) are used to reflect spirit, courage, and 
urgency in fighting for women's rights. Specifically, the choice of this shade of red is also linked to 
the cultural identity of Makassar. The color red is a color that is very close to the Bugis-Makassar 
community, one of which is reflected in Baju Bodo, the traditional women's clothing that has 
historically used the color red as a symbol of bravery, maturity, and noble status. Thus, the use of red 
color not only speaks in a universal visual language but is also rooted in local wisdom, making the 
poster's message closer and more relevant. These colors give a strong, firm impression and are able to 
attract the audience's attention directly. Meanwhile, deep purple (#4B1233) brings a reflective and 
intellectual nuance that has long been associated with the feminist movement, giving a profound and 
serious impression to the issue being raised. 

To balance the strength of these colors, softer colors are also used such as pale pastel green 
(#C6DDD3), pale pink (#DCB1BB), and light grayish purple (#C7C6DD). These colors present 
nuances of empathy, calmness, and hope, which are important in conveying a social message 
humanistically and touching the emotions. Thus, this color palette as a whole supports the poster's 
message so that it feels touching, relevant, and easy for various groups to understand, without being 
overly trapped in gender color stereotypes. 
  

3.3. Technical Approach 
The technique used in this design is vector-based digital illustration using Adobe Illustrator 

software. 
  

3.4. Style Approach 
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The flat design style was chosen to simplify the visual forms and make it easier for the 
audience to understand the message. The visual style used refers to a minimalist and contemporary 
approach. Contrasting colors such as yellow, red, and black are used to attract attention and create a 
dynamic and strong impression. The figurative illustration style without facial details was chosen so 
that the visual meaning feels universal and inclusive. 

In addition, the illustrative style approach in the selected moodboard has a close connection 
with the visual communication strategy aimed at the main target audience, namely the younger 
generation, especially Gen Z. This illustrative style is considered capable of conveying complex 
messages such as gender equality issues in a lighter, more emotional, and easy-to-understand way, 
without the impression of being condescending or confrontational. 
  

3.5.  Sketch 
In this design process, we have made several alternative sketches. Our choice fell on this 

sketch because it is the clearest in conveying the main idea and has the greatest potential to be further 
developed into a mature design. 
  

 

Figure 3: Sketch 
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4.​ Results and Discussion 
 

 

Figure 1: Poster Digitalization 

  

 

Figure 2: Poster Mockup 
4.1. Visual and Composition Analysis 

Compositionally, the layout of this poster is intentionally made asymmetrical to create a 
dynamic and tense impression. The visual focus is placed on the bottom right, where the women 
gather, which is then balanced by the movement of the male figure on the upper left. This choice 
visually illustrates the social imbalance that is the main theme. 

 The visual structure is strengthened by two diagonal lines formed by the ladders, which 
naturally guide the audience's view from bottom to top, symbolizing struggle and hope. The use of a 
dark gray background creates a serious atmosphere, while also serving to highlight the colorful figures 
which symbolize that women's struggles are often unseen or overlooked. 
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4.2. Analysis According to Gestalt Principles 
From the perspective of the Gestalt principle, the silhouette of the man at the top is 

automatically perceived as the main figure, seemingly separate from the background of the women's 
struggle below. This depiction effectively creates social and emotional distance between the two 
groups, emphasizing the existence of a gap in the depicted reality. 

  
4.3. Analysis According to Gestalt Principles 

The message in this poster is strengthened through the use of various signs and symbols. The 
difference between the two types of ladders becomes the main symbol that clarifies the narrative of 
inequality. The visual direction upwards is interpreted as "progress" or "career", while the women's 
body gestures supporting the ladder become a sign of "hard work" and "struggle". 

This meaning is deepened through the following symbols: Concrete Ladder Symbolizes ease, 
privilege, and a path to advancement already provided by the system. Its sturdy and permanent nature 
implies a more stable and easily accessible path. Portable Ladder Is a symbol of uncertain opportunity 
that must be created through collective struggle. Its seemingly fragile condition and need for support 
indicate risk as well as the importance of solidarity and mutual support. 

"He steps on it, we lift it," This brief text serves as the key to unlocking the poster's visual 
meaning. This sentence affirms the contrasting roles between the two parties, one side gains ease, 
while the other side becomes the hard-working support behind it. 

  
4.4. Theoretical Analysis Based on Jacques Derrida's Deconstruction Theory 

Through Jacques Derrida's deconstruction approach, this poster effectively dismantles the 
established meaning of the "career ladder" concept in a patriarchal social structure. This poster's 
visual rejects the binary opposition between "success" (man) and "struggle" (woman), and instead 
shows that the two are an unbalanced cause-and-effect relationship. The success that appears easy for 
one side to achieve is actually supported by the hard work of the other side which is often 
unrecognized. Thus, this poster "rereads" the social structure that is accepted as the norm, where the 
path to advancement for women is not something provided by the system, but must be created through 
collective solidarity. 
  

4.5. Theoretical Analysis Based on Jean Baudrillard's Hyperreality Theory 
From the perspective of Jean Baudrillard's hyperreality, this poster functions as a simulation 

of gender inequality. According to Baudrillard, a visual representation can feel more real and 
influential than reality itself. Although there is no literal scene in the real world where a group of 
women supports a ladder for a man, this visual successfully creates a "new reality" whose truth can be 
felt emotionally by the audience. This poster transforms abstract data about gender inequality into a 
powerful visual narrative, where the symbol of struggle within it becomes more "real" and impactful 
in shaping public awareness than the statistics themselves. 
  

4.6. Analysis of Aesthetic Approach and Illustration Technique 
The choice of color palette in this poster aims to evoke an emotional response. Maroon and 

bright red colors are chosen to represent the spirit, courage, and urgency of the gender equality issue. 
The deep purple color, often associated with the feminist movement, provides a deeper and more 
reflective nuance. These strong colors are then balanced with softer pastel colors (green, pink, and 
light purple) to symbolize hope and empathy, so that the message conveyed does not feel too 
confrontational. 

The simple flat design illustration style is chosen so that the message can be universally 
received. Depicting figures without faces allows audiences from various backgrounds to feel 
connected to the narrative presented. This style is also very relevant and easily accepted by the main 
target audience, which is the younger generation. Finally, the use of lowercase typography in the text 
gives a calm yet firm impression, as if voicing a fact that has been overlooked or unspoken. 
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5.​ Conclusion 

For a dispersed medium containing plate-like particles and their aggregates of monomers with 
dimensions much smaller than the radiation wavelength, despite the large difference (nine orders of 
magnitude) of scattering cross sections of coarse fraction particles and monomers forming aggregates, 
the presence of aggregates affects its scattering properties. 
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