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Abstract  
The problem of marine pollution at Losari Beach in Makassar is a pressing environmental issue due to 
its impacts on the marine ecosystem, the socio-economic life of coastal communities, and the city's 
image as a marine tourism destination. To raise public awareness about the importance of marine 
conservation, a social media campaign was designed using visual media in the form of a poster 
entitled “The Sea Is Not a Place to Litter, Protect Our Sea.” This research employed a descriptive 
qualitative method with a literature review approach and visual analysis of communication design 
elements. The design process included problem identification, target audience determination, visual 
reference collection, sketching, color and typography selection, and digitization using flat design 
techniques with Adobe Illustrator software. The design results demonstrated the use of simple shapes, 
contrasting colors, and flat illustrations conveyed the campaign message clearly, engagingly, and 
easily understood by the public. In conclusion, the application of flat design to posters has proven 
effective as an educational tool that encourages public awareness and participation in maintaining the 
sea’s cleanness, in line with SDGs 14 “Life Below Water.”  
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1.​ Introduction 

Marine pollution has become one of the most urgent and complex global environmental issues. 
Indonesia ranks as the second-largest contributor of plastic waste to the ocean in the world, after 
China. (AR, et al., 2015). According to the findings of Cordova and Nurhati (2019), most marine 
debris in Indonesia’s coastal areas originates from domestic human activities and has direct impacts 
on ecosystems as well as fishermen’s livelihoods. In various coastal regions, including Losari Beach 
in Makassar, this phenomenon has become increasingly more visible. Losari Beach, which has long 
been known as a tourism icon and a gathering place for the people of Makassar, is now facing a 
serious threat due to the accumulation of waste, particularly single-use plastics. The sea, which should 
serve as a natural habitat for various marine species such as fish, coral reefs, and microorganisms, is 
now endangered by waste that pollutes the water and damages the marine ecosystem. This issue is 
closely related to SDGs 14, “Life Below Water”. (Cordova & Nurhati, 2019) 

The issue of marine pollution has become one of the most urgent and complex global 
environmental problems. In various coastal areas, including Losari Beach in Makassar, this 
phenomenon has become increasingly visible. Losari Beach, which has long been known as a tourism 
icon and a gathering place for the people of Makassar, is now facing a serious threat due to the 
accumulation of waste, especially single-use plastics. The sea, which should serve as a natural habitat 
for various sea species such as fish, coral reefs, and microorganisms, is now endangered by domestic 
waste that pollutes the water and damages the marine ecosystem. This issue is directly related to 
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SDGs 14, “Life Below Water”. The condition of the beach not only affects the sustainability of the 
marine environment but also has direct consequences for the economic and social lives of coastal 
communities. Fishermen, who rely on the sea as their main source of livelihood, have experienced 
declining catches, water pollution, and health risks caused by the damaged ecosystem. Moreover, 
pollution also disrupts the visual appeal of the beach, reduces its tourism potential, and creates a 
negative image of environmental management in the area. 

As one of the mitigation and public education efforts, an environmental awareness campaign in 
the form of visual media such as posters becomes an effective strategy. The campaign poster titled 
“The Ocean Is Not a Place to Litter, Protect Our Sea” is designed to encourage the public to be more 
aware and actively involved in maintaining the cleanliness of the ocean. The visuals in the poster 
depict the direct involvement of the local residents, including children and fishermen, in cleaning the 
beach illustrating the importance of cross-generational and cross-professional collaboration. 
The target audience of this campaign is the general public, particularly local residents who live and 
work around Losari Beach. They are the key factors who can directly contribute to preserving the 
marine environment since they are on the front line of the coastal area. With an engaging and effective 
visual approach, this campaign aims to increase public awareness and participation in keeping the 
ocean clean. 

This issue is crucial to discuss not only because it relates to ecological aspects but also because it 
affects local economic sustainability, public health, and the identity of Makassar as a growing coastal 
city. Furthermore, it reflects how Visual Communication Design students can play a significant role as 
agents of education using design as an effective tool to inform the public, inspire behavioral change, 
and instill environmental conservation values in a fun and accessible way. 
 
2.​ Literature Review 

Marine pollution is one of the major global environmental issues that has become a primary focus 
in the Sustainable Development Goals (SDGs), specifically Goal 14: “Life Below Water”. This goal 
emphasizes the importance of preserving marine ecosystems, reducing pollution, and ensuring the 
sustainable management of coastal resources. SDGs 14 focuses on efforts to protect marine 
ecosystems from threats such as plastic waste, oil spills, and human activities that destroy marine 
habitats (un.org, SDG14 : Life Below Water, 2015). It is revealed that Indonesia is the second-largest 
contributor of plastic waste to the ocean in the world, making the implementation of SDGs 14 
particularly crucial (AR, et al., 2015). This condition is further supported by findings from Cordova 
and Nurhati (2019), which revealed that the majority of marine debris in Indonesia originates from 
domestic activities in coastal communities (Cordova & Nurhati, 2019). Therefore, the marine 
pollution occurring at Losari Beach in Makassar serves as a real example of an environmental issue 
that directly affects marine biodiversity, fishermen’s welfare, and the tourism sector. 

As a form of public education, visual communication media play an important role in delivering 
environmental messages effectively. Posters are among the most widely used media due to their 
persuasive nature and ease of understanding. a poster functions as a visual communication tool 
capable of attracting attention, influencing opinions, and encouraging specific actions. (Moriarty, 
Mitchell, Wood, & Wells, 2019). Emphasize the importance of balancing form and function so that a 
message is not only visually appealing but also easily understood by the audience. In environmental 
campaigns, a simple visual style is often the preferred approach. (Lupton & Philips, Graphic Designer 
The New Basis) 

Public participation is a key factor in the success of environmental campaigns. According to 
Ajzen (1991) in the Theory of Planned Behavior, behavioral change is influenced not only by 
knowledge but also by social norms and environmental encouragement. Therefore, visual campaigns 
function not only as tools for conveying information but also as instruments for shaping collective 
perception and fostering a sense of shared responsibility. When messages are communicated through 
positive and inclusive visuals such as depicting children, fishermen, or local residents participating in 
beach clean-up activities the audience feels a stronger emotional connection and is more likely to take 
part. Thus, the power of a poster lies not only in its appearance but also in its ability to cultivate a 
sense of collective ownership toward the environment. (Brookes, 2023) 
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3.​ Methods  

The design of the campaign poster “The Sea Is Not a Place to Litter, Protect our sea” uses a 
qualitative descriptive method focusing on the exploration of visual elements and the meaning of 
environmental messages. In creating this poster, an exploratory approach was also applied by 
observing the real conditions of Losari Beach through media documentation and photographs of 
accumulated waste. These visual data were then transformed into an illustrative style, resulting in a 
design that is communicicative and easy for all audiences to understand. Human figures are depicted 
as active participants in beach-cleaning activities to convey a message of encouragement rather than 
mere warning. Through the process of visual data exploration, visual experimentation, and design 
realization, this poster is expected to serve as an effective campaign medium to raise public awareness 
about keeping the ocean clean. This approach involves the analysis of visual data, observation of 
references, and interpretation of the symbolic meanings within the design elements used.  

 
3.1.​Moodboard   
 

 
 

The initial stage of the design process was carried out by creating a moodboard as the main visual 
guide. The moodboard contained a collection of reference images and illustrations with themes of 
ocean cleanliness, human activities along the coast, and the beauty of underwater ecosystems such as 
fish, coral reefs, and marine plants. The goal was to establish a visual atmosphere that conveys a sense 
of togetherness, responsibility, and environmental awareness. The selected elements emphasize a 
cheerful, clean, and educational impression so that the campaign message can be easily understood 
and accepted by all audiences, especially younger generations. The illustration style, inspired by flat 
design references from platforms such as Behance, helps create a consistent, simple, yet 
communicative visual tone. Thus, the moodboard serves as the foundation for achieving visual 
harmony between the verbal and visual messages in the poster.   
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3.2. Color Palette  

 
The selection of colors plays an essential role in reinforcing the visual and emotional meaning of 

the poster. Light blue and dark blue dominate the background to represent the ocean and convey a 
sense of calmness, cleanliness, and coolness. Orange and yellow are used in the human elements and 
text to highlight enthusiasm, positive energy, and optimism in protecting the environment. Turquoise 
green and brick red serve as accent colors to balance the overall appearance and add visual contrast 
that attracts attention.   
3.3. Technical Approach  

The technical approach in designing this poster employs a digital vector illustration process using 
Adobe Illustrator software. The process begins with creating a digital composition sketch to determine 
the layout of key elements, such as the placement of text, human illustrations, the ocean, and 
underwater components. Once the composition is finalized, the digitization process is carried out 
using the flat coloring technique for the application of solid colors without gradients to achieve a clear 
and modern appearance. This technique also ensures high image sharpness and flexibility for use 
across various print and digital media. The typography utilizes a sans-serif typeface with bold and 
legible characteristics to support the readability of the main message from a distance. The poster is 
designed in A3 size (29.7 × 42 cm), with a 300-dpi resolution and CMYK color mode to ensure 
optimal print quality. This technical approach results in a clean, organized, and visually efficient 
design.  
3.4. Style Approach   

The style approach used in the design of this poster is flat design, a visual style that emphasizes 
simplicity of form, solid colors, and clean lines without the use of shadows or textures. This style was 
chosen because it aligns with the goals of a social campaign that requires clear, engaging, and easily 
understandable visual communication. Flat design also creates a modern, light, and inclusive 
appearance, making it suitable for audiences of all ages.  
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3.5. Sketch   

  
 

 
4.​ Results  
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The poster titled “The Ocean Is Not a Place to Litter, Protect Our Sea” conveys a moral call to 
maintain ocean cleanliness, set against the backdrop of Losari Beach as a coastal icon of Makassar 
City. Through cheerful and colorful cartoon-style illustrations, the serious issue of environmental 
pollution is delivered in a friendly and easily accessible way, particularly for children and families. 

The main visual elements in the poster feature fishermen and children cleaning up trash along the 
shore. The choice of fishermen and children as the main characters not only creates a positive and 
hopeful impression for the future but also emphasizes that environmental awareness is a shared 
responsibility across generations. They are depicted smiling while collecting trash, symbolizing that 
protecting the ocean can be a joyful and collaborative activity that unites both the community and the 
younger generation. 

The cityscape background with tall buildings represents the coastal area of Losari Beach, known 
as a lively social hub in Makassar. The presence of these buildings also serves as a reminder that 
urban development and human activities directly affect the ocean’s condition. If waste from the land is 
not properly managed, the sea ultimately becomes the victim. 

The dominant use of blue throughout the poster evokes a fresh impression while reinforcing 
Losari’s maritime identity. Meanwhile, the red and orange colors used in the title typography highlight 
the urgency of the message bold, direct, and impossible to ignore. The lower section of the poster 
depicts marine life such as fish and coral reefs, symbolizing the living ecosystem that must be 
protected. The contrast between the surface litter and the beauty of the underwater world creates an 
emotional message that every piece of waste carelessly discarded can damage ecosystems hidden 
beneath the waves. 

Overall, this poster not only delivers an appeal but also conveys hope. It does not rely on fear, but 
on inspiration. Through its positive and educational visual approach, the poster encourages the public 
to see Losari Beach not merely as a tourist attraction, but as a shared home that must be cared for with 
love.  
 
5.​ Discussion  

The social campaign poster “The Ocean Is Not a Place to Litter, Protect Our Sea” was designed to 
convey the message of ocean conservation in a simple and easily understandable way for the public. 
According to those who viewed it, the message in the poster feels clear and easy to grasp because the 
visuals are straightforward and uncomplicated. They noted that bright colors such as blue, green, and 
orange make the poster visually appealing and reflect the atmosphere of a clean, vibrant ocean. The 
use of flat design gives it a modern and uncluttered look, making it suitable for display in public areas 
such as Losari Beach.  

The choice of the flat design style is indeed appropriate, as it effectively delivers the message 
firmly without requiring excessive detail. The use of simple shapes makes the main call to action to 
protect the ocean stand out more prominently. Viewers also found that the illustrations of children and 
fishermen cleaning the beach successfully evoke a sense of togetherness, which is essential in 
fostering a collective spirit to care for the environment. These visuals not only help people understand 
the message but also make them feel that they can directly participate in real actions to protect the 
ocean.  
 
6. Conclusion  

Based on the analysis, the poster titled “The Ocean Is Not a Place to Litter, Protect Our Sea” was 
specifically designed to raise public awareness about the issue of marine pollution and to influence 
people’s perspectives on the importance of environmental responsibility, particularly in maintaining 
ocean cleanliness. This poster directly highlights a local issue of the increasing amount of marine 
waste caused by human negligence and a lack of awareness regarding the preservation of coastal 
ecosystems. By depicting collective action, such as children cleaning the beach, the design serves as 
both a visual reminder and a social call to protect the sea as a shared source of life, in line with the 
goals of sustainable environmental development. The main message it conveys is that keeping the 
ocean clean is not only an obligation but also a moral and social responsibility shared by all members 
of society.   
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The poster achieves its communicative and persuasive impact through deliberate design choices in 
layout, color, and illustration style. The flat design approach is used to maintain visual clarity, 
ensuring that the message is easily understood by diverse audiences. The visual composition, which 
balances land and sea elements, symbolizes harmony between human activity and nature. The color 
palette, dominated by shades of blue, represents the cleanliness and depth of the ocean, while bright 
hues such as orange and yellow evoke energy, warmth, and optimism reinforcing the message of hope 
and collective action. Additionally, the typography in red and orange stands out as a marker of 
urgency and concern for environmental issues.  

Through these visual and conceptual strategies, the poster functions not only as an aesthetic 
creation but also as an effective communication medium that fosters environmental awareness, 
encourages behavioral change, and inspires the public to actively participate in protecting and 
preserving the marine ecosystem.  
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